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FOR IMMEDIATE RELEASE CONTACT: Ginger Parker 

June 25, 1997 (216) 421-7340, ext. 265 

VIDEO REVEALS MIKE HARGROVE AS CLEVELAND’S NEWEST ART FAN 

"If they made a list of the things you must see when you come to Cleveland, 
besides going to Jacobs Field, the Cleveland Museum of Art would be on that 
list. " Mike Hargrove 

(CLEVELAND, OH) Cleveland Indians manager Mike Hargrove had never been to the Cleveland 
Museum of Art. "I don't even know where it is," said Hargrove, who lives in the greater Cleveland 
suburb of Strongsville. Then one day baseball met art, and Mike Hargrove created his own tour of 
the CMA with ai; All-Star line-up, featuring some of the museum's finest works of art. 

Today, the Cleveland Museum of Art unveils The Mike Hargrove Tour of the Cleveland 
Museum of Art — a 12-minute innovative video produced by The Glazen Creative Group, a film and 
production company located in Cleveland. The video shows a reluctant, yet spontaneous Mike 
Hargrove taking a self-guided tour of the museum with his wife, Sharon Hargrove, last fall. 

CMA director Robert P. Bergman explained the creative strategy' behind the video: "The 
objective of this program is to attract people to the museum who don't come here now, whether 
they've never been here before or last came as part of a school group thirty years ago. This video 
needed to do more than simply inform people — it needed to break down some of the psychological 
barriers and the false assumptions that prevent some people from even considering a visit to the 
museum as an option for their free time." 

Funded by the Lila Wallace-Reader's Digest Fund as a part of the museum's Convening the 
Community! program to reach new audiences. The Mike Hargrove Tour will soon be showing in area 
shopping malls, libraries, and community centers. 

"I expect to be bored," Hargrove says at the beginning. He also expected CMA to be a 
"stuffy place." However, Hargrove quickly realizes you don't have to be an art aficionado to enjoy 
the museum. "I knew nothing about art," he says. "Like everybody else. I've heard of Picasso, Monet 
and van Gogh. But I knew nothing of art, nothing at all.. ." 

Hargrove continues, "I've learned today that you don't have to like everything you see and 
you don't have to look for that deep hidden meaning in everything you see. If you don't like a piece. 
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go on to the next one. If you like it, then you look at it a while and figure out why you like it. If you don't want to 
figure out why you like it, then don't. You just like it and then go." 

Alan Glazen, president of The Glazen Creative Group, came up with the concept for the unscripted video, 
having worked with the Cleveland Indians manager on other projects. "All in all, the interesting thing about this 
video is the idea to take a popular celebrity, who is not known to be culturally-minded, and let him sell the museum 
to others like him," Glazen said. "It was a pretty gutsy decision on the musemu's part, and we are veiy' appreciative 
that they trusted us to pull this off" 

The All-3tar line-up in Mike Hargrove's tour ranges from the swirling colors of Vincent van Gogh's 
Poplars to the cryptic hieroglyphics painted on an Egyptian mummy case. Hargrove also took a particular liking to 
George Bellows's Stag at Sharkey's. The famous painting shows two boxers trading blows in a packed boxing 
match. Hargrove tells how Bellows faced the decision of becoming a big league baseball player for the Cincinnati 
Reds or a professional painter. Hargrove learned that fact and much of the historical background he offers from 
museum staff members including Nancy McAfee, art educator and coordinator of the Convening the Community 
program, but his reactions and pithy comments are his own. 

Hargrove even spots a potential recruit for the Cleveland Indians in the four-armed Nataraja: Siva as 
King of Dance, an 1 Ith-century bronze deity. "I think I'll recruit this one — got to be a great shortstop," he says. 

Other players in the All-Star line-up include Jackson Pollock's Number Five, a dynamic action painting, 
filled with chaotic drips and splatters of yellow and black paint. Bouguereau's Rest is another Hargrove favorite. 
The serene French painting depicts a mother and her two children resting on an Italian hillside. 

Mike and Sharon Hargrove are Texas natives and have five children, Hargrove has been with the 
Cleveland Indians organization for over 20 years as both a player and a manager. He ovrns more wins over the last 
three seasons than any other manager in baseball. The Indians went to the World Series in 1995. 

The Glazen Creative Group shot The Mike Hargi ove Tour last fall. Most of the video was shot on a 
SteadiCam, which is an Academy Award-winning device used by major motion picture studios. The robotic 
camera attaches to the operator and allows for the filming of such sequences as the high speed footage seen in the 
video. Glazen's SteadiCam is the only one of its kind in the Cleveland area. 

Plans are underway for The Mike Hargrove Tour to be on view at Randall Park Mall, Euclid Square Mall, 
and The Beck Center for the Cultural Arts from mid-July through early fall. Dates are set for Parmatown Mall 
from October 20 to November 12. Groups interested in presenting the video should contact Nancy McAfee at 
(216) 421-7340, ext. 484. 





